
WE DID IT! 
Second Century 
Campaign Reaches 
$5.25 Million Goal 

G 
MC's Second Century 
Campaign has met and 
surpassed its minimum 
goal of $5.25 million! 

Over three years ago, GMC volun-
teers and staff began asking members 
and supporters to help the club es
tablish a solid financial base for the 
Long Trail's second century. Over 700 
donors have answered that call. 

By April 2008, GMC had raised $4.85 
million, meeting the challenge set by 
the campaign's lead donor, the TOSA 
Foundation. In December 2006, TOSA 
pledged $1 million: the first $100,000 
an outright gift, the next $500,000 a 
1 :1 match of other private gifts and 
pledges, and the final $400,000 con
tingent upon the campaign reaching 
$4.85 million. Thanks to our generous 
lead donors and everybody who helped 
meet the TOSA challenge, the future of 
the Long Trail is much more secure. 

Never before had GMC undertaken 
such an ambitious campaign. In years 
to come, the Second Century Campaign 
will be remembered as a magnificent 
gift from the. club members of today to 
Vermont and to future generations. 

When all pledge payments are re
ceived, we will have successfully: 

• Secured more than $1 million 
towards land and easements neces
sary to guarantee public access for 
the remaining 7 miles of the Long 
Trail; 

• Increased GMC's Trails and Shelters 
Endowment by nearly $1.5 million; 

• Raised $1.25 million for a new Visi
tor Center to replace the South Barn, 
which was lost to fire in 2003; and 

• Increased the Aldie Gannett Steward
ship Endowment Fund by $500,000. 

The past few months have seen 
an incredible surge of support for the 
campaign, the highlight of which was 
U.S. Senator Patrick Leahy's announce
ment on March 26 that the federal 
government will provide $270,000 for 
GMC's new Visitor Center. Said Senator 
Leahy: "I know how important rebuild
ing from the 2003 fire is to the Green 
Mountain Club and its programs. As 
the oldest long distance hiking trail in 
America approaches its centennial, the 
Long Trail is a national treasure. Since 
the fire, I have wanted to help the club 
when it was ready to rebuild. Club 
members work hard to maintain and 
protect the trail. They and the hun
dreds of thousands of hikers who enjoy 
the trail will make good use of a new 
hiker center." 

The success of the Second Century 
Campaign can be largely credited to the 
tireless, inspiring leadership of its co-

. chairs, former GMC Presidents Andrew 
S. Nuquist of Montpelier and Joseph E. 
Frank of South Burlington. Thank you, 
Joe and Andrew! Demont and Associ
ates of Portland, Maine, and particu
larly, Kate White Lewis, who served as 
Campaign Director, provided training . 
and steady guidance to volunteers and 
staff in the lead-up to and throughout 
the campaign. 

More than sixty campaign volun
teers invested their time and energy, 
doing everything from hosting "aware
ness gatherings" in the living rooms of 
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their homes to visiting with friends and 
colleagues to ask for their support. 

Commented campaign chair Joe 
Frank, "Early in its first century, the 
ultimate mission articulated for the 
Green Mountain Club was to 'make the 
Vermont mountains play a larger part 
in the life of the people! I can say with 
confidence, based on a half century of 
personal participation, that this mission 
is being accomplished magnificently. 
With the conclusion of our Second Cen
tury Campaign, the club has achieved 
a more secure financial footing for 
sustaining its mission in its second 
century. Hallelujah!" 

- Shawn Keeley and Ben Rose 

Gift 
Opportunities 

Some of the named 
and memorial gift oppor
tunities associated with 

· the campaign, such as endowing the future 
-maintenance of certain miles of the Long 
Trail and each of the shelters and lodges, 
remain open, As this issue went to press, 
the future maintenance of five lodges, nine 
shelters, and 41 of the 272 miles of the Long 
Trail have been endowed. It is not too late. 
If you would like to learn more about these 
opportunities, please contact Shawn Keeley, 
Director of Development at (802) 244-7037, 
ext. 33. 


